
  

  

Success Criteria 

Aim 
• To write the remainder of my leaflet. 

• I can analyse the persuasive techniques in a leaflet. 

• I can suggest persuasive techniques for my own leaflet. 

• I can present my leaflet so that it is easy to read. 

• I can complete missing sections of my leaflet independently. 



  

Recap - Persuasive Writing 
With your partner, discuss how this 
business attracts its customers. 

How does it persuade customers to visit? 

Write down some ideas below. 

Which information do you notice first? 

Why is this? 



  

Persuasive Writing 
Persuasive writing techniques and language 

Partner Discussion 

How will you use these ideas in your own 
leaflets? 

prize-winning 

hygiene award 

comments from customers 

free home delivery – special offer 

10% off – special offer 



  

Persuasive Writing 
Could you add some of these persuasive 
ideas to your own zoo leaflets to draw in 
more crowds? 

Write down some ideas below. 

Special offers: 
 
 
 
Prizes/Awards: 
 
 
 
Comments from visitors: 



  

1. By donating a small amount every month, you will build security, build 

strength and build a future.  

 

2. Come and experience the most unusual holiday at Ghostly Manor.  

 

 

3. Open the door, start the engine and drive the world.  

 

4. If you don’t help, who will?  

 

5. 99% fat free.  

 

6. The most ghostly holiday ever. You wouldn’t want to miss it!  

 

 

7. They make the perfect gift.  

Persuasive Language Devices 

repetition/triplet/emotive language 

exaggeration  

triplet 

rhetorical question 

fact 

exaggeration/personal pronouns 

emotive language/exaggeration 



  

Use the simple structure scaffold to help plan your written response 
 

• Plan your work – know what you are going to write about in every 
paragraph. 
 

• Have a strong title for your leaflet. 
 

• Use persuasive techniques – remind yourself of what these are. 
 

• Use a range of punctuation. 
 

• Write for the correct audience – parents / children 
 

• Check your spelling, punctuation and paragraphing 
when you have finished. 

Structure 



  

Things to Do 
How will you organise your attraction? 

Name each of the zones/areas of the attraction (you may want to create a map 
for the leaflet that shows these also). 

Use persuasive writing to sell your visitor attraction. Here are some examples: 
Certainly, surely, in fact, as you can see, without a doubt, undoubtedly, we are 
sure that, it is certain, of course, furthermore, in addition, for these reasons… 

What is unique about this attraction? Why is it better than any other? 



  

Things to Do 

Tasks 

1. Write your own ‘Things to Do’ 
section on your leaflets, using the 
Leaflet Template Activity Sheet to 
help you. 

2.Did you add your ‘Introduction’ from 
the last lesson? 

3.Can you add any of the following 
information to your leaflets on the 
front cover or elsewhere? 

• Special offers/awards 

• Prizes/awards 

• Comments from visitors 

4.Use your Attraction Leaflets 
Checklist to help you finish the rest 
of your leaflet. 

How will you make your information 
easy to read and stand out? 

Will you use… 

• headings? 

• bullet points? 

• bold text? 

• capital letters? 

• underlining? 



  



  



  



  



  

Checking Leaflets 

Look at your own leaflet. 

Use the Attraction Leaflet Checklist to 
help you check through your work. 



  

  

Success Criteria 

Aim 
• I can make my leaflet easy to read. 

• I can analyse the persuasive techniques in a leaflet. 

• I can suggest persuasive techniques for my own leaflet. 

• I can present my leaflet so that it is easy to read. 

• I can complete missing sections of my leaflet independently. 


